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5 Transformation and Innovation in Party Publicity Paradigm: A Party-Milieu Perspective

+ Zhang Ning

Political party publicity is essentially a transmission of information that a party employs in order to
maintain relations with their audiences, as a means to achieve its political goals. In a party state, publicity
also serves as a way of leadership and management practices, in a way that it plays an important role in
upholding legitimacy, sustaining stability and tackling risks. This study analyzes characteristics of the
political party publicity in its four historical periods. The emerging problems and challenges of political
party publicity in a new era, and ways how the political party could reform its publicity mode are also

discussed.

15 The Leadership of Public Opinion: Theoretical Exposition, Realistic Basis and Improving Approach

+ Ji Yongchao, Liu Lianlian

Xi Jinping’s speech on concerning the communication, leadership, influence and media accountability of
CPC’s public opinion, on February 19th, has inherited and developed the interpretation of the concept
over public opinion in Marxism News Theory. In the new media landscape, the approach to improve the
leadership of public opinion through media lies in the upgraded concept of media daily operations, together
with the traditional mainstream media’s predominant power over the organizing,reporting skills and news
source, focusing on developing professional reports. Meanwhile, to achieve the purpose of enhancing the
leadership of public opinion, we should accelerate the transformation and combine the traditional media
and its new media to new mainstream media through emphasizing news report towards public issues,

personalizing the content created by traditional media.

27 A Bibliographical Study on Northwest Corner of China and Travelling along Frontier ——Focusing
On Unrest in Northwest as an Example

+ Fan Dongsheng, Zhou Wan

The author of this study has discovered the fact for the first time that there were unknown multi-editions
of publications by Fan Changjiang, instead of one supposed “original " version of him. For example,
Unrest in Northwest, a well-known political article by Fan Changjiang in 1937, has been found out three
editions from two newspapers, Shanghai TaKungPao, Tientsin TaKungPao and in his book, Travelling
along Frontier, with considerable differences from each other. But since 1980s, publishers and researchers

of journalism history have been mistaken to use the edition of Shanghai TaKungPao as only version. In
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